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IMPORTANCE OF USER EXPERIENCE IN ADVERTISING
There are various forms of businesses all set up to earn a profit. The business needs to advertise itself for it to be known. Advertising involves communicating with consumers of a product or service offered by a company. Advertising requires the use of media such as online internet platforms like social media or offline platforms like the use of radios and televisions, and printed media. All these forms of advertising can only enhance the image of a company if there is user experience. User experience refers to personal sensations and approaches about a given product or service. User experience is important in advertising. 
Users and consumers spread good and positive opinions about products and services. They naturally advocate and build the company or brand name. companies need to have good marketing strategies that will build a magnificent user experience. Long-term customers a reputable company image that other consumers can gladly want to relate with. Besides, user experience allows the company to define the consumer needs which can help in creating a product that is most conducive for the success of the business. According to (Guixiang, 2019), the growth and manufacture requirements of marketing are completely reliant on the user experiences with the products. The demand for products is not only functional fulfillment but also emotional fulfillment. (Hanus, 2019), also adds that consumer feedback improves the perception of interactivity, competence, autonomy, and product liking by other consumers. Therefore, for maximum profitability, businesses need to invest in proper and efficient advertising systems, and user experience has proven to work better compared to the other forms of advertising.
In conclusion, human-computer interactions have become part and parcel of human life. All companies and organizations ensure that their employees are computer proficient so that they can easily monitor product sales and receive customer feedback. In my opinion, business organizations and companies should invest in user experience advertising.
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